Tour ing Exhibition

Learning is the only way to turn failure into success.

A Traveling Exhibition Opportunity
presented by SEE, Special Entertainment Events, Inc.
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INTRODUCTION
For the first time ever – The Museum of Failure is available as a traveling exhibit! Based in
Sweden and founded by a psychologist and innovation researcher, the Museum of Failure
features a permanent collection dedicated to product disasters by some of the world’s largest
and best known companies. The Museum draws huge audiences from all over the world.

“Our society glorifies success and stigmatizes failure, when in fact
we have much more to learn from failure than success.”
-Dr. Samuel West, founder, Museum of Failure

Now, a touring exhibit is available to showcase some of these fascinating product failures.
Special Entertainment Events, Inc. (SEE) has the exclusive worldwide rights to tour the
Museum of Failure. This proposal covers the elements that SEE believes are necessary
for creating a sensational exhibition that is budget-friendly to venues and of high
interest to the general public.
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HIGHLIGHTS
Betamax
Remember this small tape that preceded the VHS videotape? Betamax was launched in 1975 by Sony only
to be overtaken one year later by the VHS format tape. Betamax was higher quality than VHS, but it was
also more expensive. The VHS could record a full movie, whereas Betamax was initially limited to only one
hour. By the mid-80’s, it was over for Betamax. Sony went on to create the compact disc and became a
huge success in the music industry.

DeLorean automobile
The DeLorean, with its exotic gull-wing doors, was one of the most spectacular innovation failures in
history. It was marketed as a luxury sports car, and was even featured in the Back to the Future movie
series. But the engine was severely underpowered and the the car was painfully slow. The stainless steel
panel required constant polishing, making the car impossible to keep clean. The design was unusual and
exotic, but the car was a disaster on wheels.
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HIGHLIGHTS
Rejuvenique
This beauty mask claimed to tone facial muscles with electricity, instructing users to leave the mask on
their face for 15 minutes three to four times a week. Linda Evans, the actress famous for her role as Krystal on the TV series Dynasty, was the spokeswoman. People who used the mask reported feeling intense
pain and it was discovered that the device had never been safety approved.

New Coke
Coke and Pepsi have been forever competing on the soft drink market. In 1985, Coke debuted New Coke, a
sweeter version of their cola. Consumers were furious that recipe had been changed and the original formula
was rapidly re-introduced as Coca-Cola Classic.

Tour ing Exhibition

FEATURES
In addition to the components provided to the exhibition by the Museum of Failure,
SEE will provide the following highlights to the show:

• An informative and entertaining film theater.
• In-depth audio guides for visitors to explore the exhibit
in further detail.
• Interactive stations, including a visitor failure confessional
• Gift shop with licensed merchandise and tour-exclusive items.
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VENUE REQUIREMENTS
• Adaptable for 3,000-5,000 sq. ft
• In-house lighting
• Bookings available immediately
• Typical run is 1-3 months
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PRESS
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The SEE Family of Companies represents the finest in themed entertainment. From virtual to
actual, SEE has continued to break new ground in the presentation of popular entertainment
to the public. From physical touring attractions to virtual worlds in cyberspace, the SEE
Family continues to invent and establish new ways to immerse the public into truly one-ofa-kind experiences that embody - to a degree never before achieved - their favorite themed
experience. Working with major Hollywood studios, record companies, sports franchises and
legendary individuals, SEE has become the one truly great, immersive home of entertainment.
Founded in 1997, SEE is led by President Martin Biallas, a Hollywood veteran of 30 years.
SEE has successfully launched projects based on world renown intellectual property,
such as Star Trek, Titanic, The X-Files, Asterix, Frida Kahlo, and Michael Jackson. SEE’s
recent projects include Michelangelo’s Sistine Chapel: The Exhibition. SEE is based in Los
Angeles with production and promotion partners worldwide.

Bookings:
Molly Fiden, Exhibition Business Development

Special Entertainment Events Inc.

Eric Leong, Assoc. Producer / Manager of Licensing

molly.fiden@seeglobalentertainment.com

7582 S. Las Vegas Blvd. | Suite 508

eric.leong@seeglobalentertainment.com

Mobile: 312-451-5432

Las Vegas, NV 89123

Office: 323 935 6000 | Fax: 323 935 6001

seeglobalentertainment.com
failuremuseum.com
#comefailwithus

